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Beaverkill Rod Co. resurrected

e anglers love our
gear. We fly-fishers,
especially so.

The flies have personality.
The reels are precisely
machined instruments. The
nets, the gadgets, the waders —
we sometimes grumble about
all the stuff our sport requires,
but we’re fooling no one: we
love it all.

Most would agree the most
sublime piece of gear is the
rod itself. Impossibly light for
its length, seemingly full of
energy waiting to be
unleashed by the stroke of the
caster’s arm, elegant but
tough, willowy but powerful,
ancient and modern all at
once.

“The rod has always been
kind of my favorite part of the
sport,” said Anthony Maga-
rdino of Scarsdale, Westch-
ester County, who has turned
his back on a perfectly sensi-
ble business career for the
romance of owning his own
fly rod company.

It's a company, in fact, that’s
named after what has been
called the best trout stream of
them all. Magardino has
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bought and revived the
Beaverkill Rod Co., which had
been first launched in the last
decade but ran aground in the
Great Recession.

Beaverkill rods are Ameri-

~ can made, which is pretty rare

in the mid-priced rod market.
Twenty-five models are avail-
able 3 through 12 weight. The
lighter rods come in medium
and slow models, the 4 and 5
weights come in slow, medi-
um and fast, and the bigger
rods come in medium and fast
models. All are under $400
except the 12-weight, which

. costs $425.

“I truly believe the best way
to make this company a real
player that’s going to be

around for a long time is lis-
tening to everybody - listen-
ing to the people buying our
rods,” Magardino said. “My
intention is to sell a $395 rod
that could easily sell for $600-
$700, and make it here on
shore, (at a price where) peo-
ple could buy it here, add it to

their collection and still have a

few dollars in their pocket.”

The company is sort of scat-
tered about at present. The
blanks are rolled in New
Hampshire; some finishing
work is being done in Mary-
land and some in New York,
and the company also has a
facility in Naples, Fla.

But Magardino said he con-
siders Beaverkill Rod to be a
New York company and
Scarsdale its headquarters.
His goal, however, is to have
the whole operation situated
in Roscoe, Trout Town USA,
on the banks of the river
(hopefully not too close to the
bank, given the weather in
recent years).

“We want to make it a desti-
nation, an attraction,” he said.

It was on the Beaverkill that
Magardino was taught to fly-

season Beaverkill brown.

fish by men he didn’t know.
His family arranged for the
four Magardino brothers to
spend their summers in the
Catskills. Anglers noticed him
and his three brothers loafing
on the bank, intrigued by the
activity on the river.

“Maybe they were interested
in bringing four young men
into the world of fly-fishing,”
he said. “In the course of a
few hours I had learned to
cast, and the next week I got
more into it.” One of the regu-
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Our guys. You find them here. In the cold, silent hours before dawn. On the ice and a mile out, enjoying a breakfast of beef jerky
and coffee while waiting for the fish to wake up. From here on it's drill, set, drop, jig, repeat —
with little regard for the temperature, wind or brutal combination of both. These are the guys we make our gear for.
More than any other brand, CLAM gear is made to last, perform and equip the outdoor spirit.
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Beaverkill Rod Co. owner Anthony Magardino with a nice early

lars, a World War II veteran,
even gave Magardino and
inexpensive outfit to fool
around with.

“It was something I learned
and was given the opportuni-
ty to become proficient at it by
complete strangers,” he said.

By my count, Beaverkill Rod
is the fifth fly rod company
based in New York. There’s
Cortland, in Cortland, which
sells Diamondback rods and
its own line; J.P. Ross in Utica,
Albright in Jericho and Rise in
East Hampton. Its nice to see a
cluster of rod companies here,
given the Empire State’s con-
tributions to American fly-
fishing.

Magardino has been a mem-
ber of the board at the Catskill
Fly Fishing Center and Muse-
um in Livingston Manor, as
well as some of the more
famous and exclusive
Catskills fishing clubs, like
Debruce and Wintoon.

In September, Beaverkill
Rod Co. hosted an outing for
veterans, including personal-
ized rods engraved with each
participant’s name, rank and
branch of the service, on Win-
toon’s prized private water on
upper Neversink River.

Magardino said he was
delighted a few weeks later,
when two female officers who
attended told him they had
taken up fly-fishing as a result
of the outing.

“They surprised me by
showing me they had become
excellent fly-fishers in like
three weeks,” he said. “They
told me they had never felt the
peace that they had while
standing in the river.”

BEST BUCK ENTRY: Thomas
Puckhaber, of Eden, arrowed
this 10-point buck Oct. 23 near
his hometown. The rack on the
200-pounder had an inside
spread of 19 inches.



